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PROJECTS AND CONFERENCES SPOTLIGHTED IN MICHIGAN

parcent of Michigau’a
74 public libraries are osmasll and
lomated in rural communitiaes.
Greatseyr attention to rural needs  hasg

Sevaenty-nine

brought Michigan librarians together
in an awaraenesg of Sommoh concerns
and interaests.

Encouraged by public library

cooperative directors in the northern
part of the state, a conferaence for
rural public librarians, gaponsgared by
the Michigan Library Association
(MLAY Northern Library Caucus and the
Library of Michigan, waz  held in
April of  1%8% in Gaylord. The
conterencs ftaeatured apeakera who
apolke o1 marketing, regource
davaelopnent, the role of ftruatees,
library astablishmant, continuing
aeducation, and gpaecial servicez in
amall and rural libraries. 0f the
206 participants, more than a third
pald their own confer=snce costs  and
many alao had to pay the cost of
their library subatitutea during the
Lhreso daya. MLA gained <44 new
memnbars,, with @7 attending their
firat MLA workshop.

of gpacial concern  in
ldentified at
continuing

Three
rural librariea were
thisa conference:
aducation for rural library
perasonnel, inproved and timely
document delivery aystems= among rural
libraries, and public relations
atrategies to promote lihrary service
and peraonnel.

[Areas

The atrong attendancea and
overwhelmning FuCess of this
conferance had some important

consaguencas, MLA’ s Northern
Librarie=s Caucus became the Rural
Librariea Caucus and began planning a
sacond conference in 138456, An
increase in the Library of Michigan's
budget made avallable additignal
federal monies for a new program  of
compel.itive grants to the state’s
rural libraries. The thr=se areaa of

concern at Ethe April conference
became the target for thease fedaral
grants in FY 198G, Twelve grants

totaling S132,513, ware mnade to rural
libraries, to aupport a variety of
new and neadad services,

Some of the projects funded were:

BLUE WATER LIBRARY FEDERATION
apansorad two rural library
confarancesg to reach savenhy

librariang in the eastern part of the
atate.

FREMONT PUBLIC LIBRARY aponsored a
"Microcomputer Applications in Rural
Libraries" Workshop for librarians in
Naewaygo and surrounding counties.

HIAWATHALAND/MID-
PENISULA/SUPERIQORLAND COOPERATIVES
worked together to offer a children’s

aervices conferaence in Marquette
whers more than ninety librarians
from all parts of Michigan’a Upper

Pazninasula attended.




NORTHLAND/MID-MICHIGAN LIBRARY
COOPERATIVES preaented a “"Rurail
Librariea and the Museum Connection”
Workahop at the Jesse Basgser Muasum
in Alpena, with emphasis on the
natural raelationship between
librarieas and muaeuma.

STURGIS PUBLIC LIBRARY launched a PR
campatgn to publish and distribute a
“"wiah liat" catalog of iltems that
brought  in 33,500 worth of donationa
in the first month.

TAYMOUTH TOWNSHIP COMMUNITY LIBRARY
praepared a gemi~-annual newsletter to
reach all residents by direct mail, &
inform them of the availability of
library services.

TECUMSEH PUBLIC LIBRARY surveved the
library’a users and nonusers in  the
community, and prepared a videotape

on servicea and ataff resourcea.

The Michigan Library Association and
public library cooperatives, working
with the Library of Michigan
aponsorad the sasecond Rural Library
Conferencea in April of 1986, The
Library of Michigan provided &5,000
in L3CA funda, which was a major help
in meeting travel ewxpenses for the
rural librarians. The conference
theame was "Building for Tomorrow with
Government' The capltal city,
Langing, was zselected aas the natural
site. At this conference progranm
plannars reaponded to the needs
expressed by rural librarians: to
build and develop & statewide
continuing education program to meet
training needs cloase to home and at
an affordable coat, to have MLA focua
qreater attention on rural library
jesuess, and to lobby for increased
attention to them. State legiaglatorsa
addrasasaed a packed house on the topiw
of the legialator’a perceptiona of
the library‘’a role in the community.
A library lobbyiat preaented
auggeated tactica for approaching
community leadera, and inatructors on

comnunity development froem Michigan
State Univeraity reviawed the
pelitical marketing of library

services.

The third rural librarians
conterence, *Rural Libraries--Changes
and Challenges’” will be held June 10-
19. 1387, It will be held in the
Upper Peninsula, at the Lake Superior

State College in Sault Ste. HMarie.
LSCA Title I grants for rural library
projects will)l Ibe conbinued by the
Library of Michigan in 1987. Rural

Libraries will be eligible for granta
of up to %1,500 for projects when
gsome matching in-kind or financial
support is provided locally.
adopted from an articles
submitted by - Jeffrey P,
Johnson, Deputy State
Librarian, Library of
Michigan.

EDITOR’S NOTE: HMr. Johnson
alao reports that a detailead
aurvay of rural libraries
in libraries in his state
has been complated.

Rural Library Servioe News-
letter will write more
about that yeport in a
future issue.

i
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1§ issued quarterly in February, May,
August & November, by the Northwest
Regional Library System, 6th & Jackson
Streets, Sioux City, IA 51105.
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SELECTING MAGAZINES TITLES FOR THE SMALL LIBRARY

ULRICH*3 INTERNATIONAL PERIODICAL
DIRECTORY indicatea that there weres
over 69,000 periodicalg publiahed
world-wide in 1385, With auch a
wide amelection available, chooaing
a nodest collection of titlea for a

gmall library becomes a monumental
taak. To make that chore a bit
casfer, thias article will examine
many of the more popular titlea &
make somne recommnendationsa for

purchase.

There are four basic criteria to
conslder when aalecting
periodicala, As with books, the
moat ilmportant conaideration ia the
needs of those using the library.
If there iz a demand for a title or
a particular aubject covered by a
title, then obtaining 1t for the
library ahould be a top priority.
Your community may have a
population that spenda much time
boating or participating in other
water aporta. Thia intereat mnay
indicate a need for a asubacaription
to MOTOR BOATING & SAILING or WATER
SKIER.

Selection of a title ahaould also be
hasad on whether that title i=
included in a atandard index (for
example: READER”S GUIDE). If the
lLibrary maintains backfilea of its
pariodicals titles, then their
us2fulnesas will increase if thoae
titles are indexed. {(Twenty-five
of the titles recommended balow are
indexad in READER’S GUIDE TO
PERIODICAL LITERATURE.? If a title

is not indexed, howevear, thia
should not precluds ite purchasze,
espacially when other selection

criteria are met. Remembear, thea
library’'as periodical collection, aa
with 1ta book collection, sahould
provide a balancs between patron
daemand & 1ta respongibility for
providing diveraity and quality.

Price of the periodical
subacription, an important factor,
ahould not become the averriding

conaideration when deciding whether
or neot to purchase a title. A
librarian wants to get the best

periodical for her money & often
there ar2 not enougnh funds Lo
purchaae everything wanted ot
needead. Howaver, purchasing a
cheaper title when it is af
inferior quality or doesa not meet

patron demand, renders a disservice
to both library & patrons.

Finally, when aselecting periodicals
for the c¢ollection, a librarian
ahould check recommended lists to
determine a title’s gsuitability tor
her particular library. The most
useful of theses t1a Bill & Linda
Sternbery Katz’s MaAGAZINES FOR
LIBRARIES, now in ita fifth edition
(R.R. Bowker Company, 1986). Thia

recommended - liat includes &,500
periodicals arranged by general

subject, with an index by titls &
audience for the periodicals, as
well as subacription information.

At the beginning of =ach subiect
area, an attemnpt is made to
recommend titlea that are easential
for a baaic collection in all types
of libraries.

liat of thirty-two
titles which will
provide the small library with a
well-rounded basic collection for
adultsa, The liat ia alphabetical,
but titlea wcovering the same
aubject are often diascugsed as  a
group. If a library purchases
everything, on the list (at 1986
aubacription prices), the total
coat would be approximately
H755.00, A longer list of
approximately 35 recommended titles

Now for a
paricdical

ia avallable at the Northwest
Regional Library office for those
requeating copies.

ANNALS OF IOWA. quarterly, S2.00.
Iowa State Historical Dept., 402
Iowa Ave., Iowa City, IA 52240.
Thia quarterly ia a scholarly
approach to Iowa History, dealing
nogbtly with the aocial & political
aapacta of the State’s past, For
it= low coat, a necaaaary
acquiation, one that will bea

requested by your patrons.




ART IN AMERICA. monthly, ©34.35.
542 Paclfic Ave., Marion, OH 43302.

. Covers contemporary art, both
American and foreign. Newa of art
exhibitions, interviewa with

artiata & thoughtful articles on

the world of art are included. A
good choice {for one dgeneral art
magazine in your collection. If
you have a community of artiata or
art patrons, you may need to
aubacribe to more than thia one
title.

THE ATLANTIC. monthly, £18.00. P.
G. Bax 2547, Boulder, Co 80322,
Presents various aapects of
American aociaty of foreign
atfairs; includes poetry, humor,

tfiction, public affaira & the arts.
A must for all libraries=,

BETTER HOMES AND GARDENS. maenthly,
812.97. Meredith Corp., Loguat at
17th, Des Moines, TA S0336.
Presents ideas about decorating &
maintaining the home in a manner
that will be appealing to most
meddle clasg familiea. Therae is
much advertiaing of products &
aervices,. Conasidered a woman’a
magazine but there is much here to
appeal to men too.

BUSINESS WEEK.
McGraw Hill, Inc.
the Americas, New York, NY 10020.
The leading buzineasg waakly,
probably the best cholee 1if  you
cannot subscribe also to FORTUNE &
FORBES. A amall library does neot
nead all  three, unleaa patron
demand requires it.

waekly, £39.95.
1221 Avenue of

BYTE. monthly, 221.006 P.0, Box 530,
Martinville, NJ 08836, The beat of

all publicationa geared toward
personal computera. Haa especially
good product reviews. Another
pericdical that ia very close in
quality is INFOWORLD, which 1a
weakly & which recordsa naw
developments a bit more quickly
than BYTE.

COLUMBIA JOURNALISM REVIEW. bi-

monthly, £14.00. Graduate School of

Journaliam, Columbia Univeraity,
New York, NY 10027, This
publication functiona a monitor of
the pressg, critiquing the
newamnaking process in all mnedia.
Highly reapeacted.

CONSUMER REPORTS. monthly, #16.00.,
Congumer Union of the U.35., Inc.,
256 Washington St., Mt. Vernon, NY
10553, Thia title is8 a widely
demnanded product-buying guide. It
provides regular product reviews,
an annual buying guide 8
retroapective indexing for eaay
aceess.,

LDISCOVER. monthly, =S24.00. Time-
Life Building, 5S4l N. Fairbanks
ct., Chicago, IL &O0611. Since
SCIENCE DIGEST & SCIENCE 86 ceased

publication last vyear, there is
truly a gap in the popular science
magazine field. DISCOVER,
publiashed by Time, Inc., aeems to

be the one magazine that is best

attempting to £ill this gap. NEW
SCIENTIST, a British publication,
or SCIENTIFIC AMERICAN would also
be good choices, but the amall
library need not subscribe to all
three. DISCOVER “‘may be more

acoeegaible to achool aged children.

S14.00. Johnzsan
Publishing Company, Inc. 820 S.
Michigan Ave., Chicago, IL 60805,
The "“Afro-~American verizson aof Life
or Look."

EBONY. monthly,

THE ECONOMIST. weekly, 275.00. P.O.

Box 904, Farmingdale, NY 11737.
Reports on economic conditions,
current events & politica around
the world. Publiahed in Great
Britain. Included becauae of its

International coverage, something
our major newaweeklies tend to gloss
over.

FIELD & STREAM. monthly, =513.94.
C.B.S. Publication=a, Congumer
Publiashing Group, 1515 Broadway,

New York, NY 10036. 2f all the
magazine that deal with hunting and
flahing, this la probably «still the
one moat demanded. A good value for




your library dollara.

G GENTLEMAN'S QUARTERLY.
monthly, H5148.00, Conde Naat
Publicationa, 250 Madizon Avenue,
Meaw York, NY 1Q0l7. A lifeatyle &
tfashion magazine for men. It alao
includes fiction & nonfilction.

Probably will have more appeal than
ESQUIRE. One of these titles
ashould be included in avery
collaction.

GOOD HOUSEKEEPING. monthly, 514.97.
P.O. Box 10055, Dea  Moines, IA
SG330. A amall library will need to
have at least one woman’a magazine.
There iLa very little difference
between them: REDBOOK, MCCALLS, or
LADIES HOME JOURNAL. GOOD
HOUSEKEEPING seems to be the title
that has beat handled the new va.
traditional woman without altering
its image as a guide to homemaking
success, Chooza one, or at the
most, two of these titlea if your
budget i= limited.

HEALTH. monthly, ££135.00. P.0O. Box
5030, Palm Coaal, FL 32037.
Although the HARVARD MEDICAL SCHOOGL
BULLETIN providas a better balance
of timely health care information,
readers {eapecially wonen) shtill
ftlock to thig title. It tenda to
focua a bit too much on  looking

good, aa opposed to feeling good,
but it doea provide sone good
medical information. AMERICAN
HEALTH, another competitor, may

appeal more to men, but it tends to
enphaasize fitneas for yuppies.
FIDELITY/MUSICAL AMERICA.
q27 .94, ABRC Leisure
825 7th Ave. New York, NY
There are many popular
that cover the world of
genearal audience-
ROLLING STONE &
to name a few. HIGH
seang the beat to cover
of mnusale and muaical
If you muat choose only
choose

HIGH
monthly,
Magazine,
10014,
magarines
music for a
BILLBOARD,
DOWNBEAT,
FIDELITY
all typesa
products.
one magazine of thia type,
thias one.

5

THE IOWAN. gquarterly, $15.00. P.O,.
Box 130, Shenandoah, IA Sl160l1.
Attractive magazine that presenks

nature
Articles
beautiful
living is=s

science, arta, hlastory &
from an lowa perapective.
are wrltten by Iowans; a
illuatration of what fowa
all about.

MODERN MATURITY.
AARP, 215 Long
Long Beach, CA.
genaral intearaat
sanlior cocitizens, provides much in
tha way of auggesgstons for leiaure
Ltime activities. S50 PLUS, ita
compatitor, is alaso good, but your
patrons will still be asking for
this title.

bi-monthly, 35.00.
Baach Boulevard,
90801, A good

magazine for

F.0. Box
Written
who

af
with

MONEY. monthly, S29.3%.
14429, Boulder, 0O 8032Z.
in a popular astyle for those
have little technical knowledge
inveastmnents. Deals mainly
personal finance.

MS. #10.00 Ma. Maga=zine
Corp., 119 West 40th Street, New
York, NY 10018, Although it still
proports to be a feminist magazine,
M=. seems to have drifted away from
its mizaion. Year after yeaar, it
"woman’ s

monthly,

comnes  closer bto being a
magazine.' Inaluded for two
reasona; Ehers may be some demand
for it in vour library & it astill
publishes some  of the finest
writing by woman of any popular
magazine.

THE NATION. weekly, S40.00. P.0O.
Box 1953. Marion, OH 43305,
Praegenta local, national & foreign
affaira from the libaral
peraspective, Excellent writing.
NATIONAL GEOGRAPHIC. monthly,
516.50. National Geographic
Society, 1l7th & M Streets, NW,
Washington, D.C. 20036. An
inatitution in all libraries.
Uaing magnificent photography and
axcellent illuastrationsa, thisa

extremely popular magazine preasents
hiastorical events, other cultures &
people & developments of the future




in a straight forward & accurate
manner.

NATIONAL REVIEW, fortnightly,
B29,00, 150 E. 35th 5t., New York,
NY 1aals. Providea the political
oppostite to THE NATIGN. A general
news magazZine, with an extremely
conservative viewpoint. Owned &

adited by William F. Buckley, Jr.

THE NEW YORKER. weekly, £32.00. 295

Weast <43rd S5t., New York, NY 10O036.
Like NATIONAL GEOGRAPHIC, THE NEW
YORKER ia an insetitution in
librariea. Attempts to provide a

picture of culture on the East
Coast, particularly New York City.
Some good writing.

NEWSWEEK. weekly, #32.50. Newaweek
Building, Livingsaton, NJ 10022.
The major news magazines are not
very different from one another.
Many times they will each carry the
same <cover atory. If your budget
is amall, there i3 no need to have
all three. Pick one. NEWSWEEK is
the least expensive, but TIME & U.
S. NEWS & WORLD REPORT alao deliver
quality.

PALIMPEST. bi-monthly, 812.50.
State Historical Dept., 402 Iowa
Ave., Iowa City, Ia 52440, The
popular history companion toe ANNALS
OF TIOWA. Beautifully done, with
articles that will appeal to a wide
apectrum of your patrona.

PARENTS. monthly, $18.00, Boxr 3042,
Harlan, TA 51537. A magazine on
parenting that includes fathers,
much better than any of the
"women’a magazineg” for aound
advice on rearing children.

PEOPLE WEEKLY. waekly, 250.90.
Time & Life Building 5341 N.
Fairbanks Ct., Chicago, IL &60611.
Itas circulation f(over 2 million)
& popularity require that a library
purchase thie title, Will bes
heavily read.

POPULAR MECHANICS. monthly, $11.97.
Box 10064, Des Moines, IA S0350.

5till one of the best magzines for

paeaple who 1like to do things
thenselves. Includes automnotive,
electronic, boating & home

projects.

READER’S DIGEST. monthly, #S12.93.
Pleasgantville, NY 10974, One of
the beat-read magazines in the U.5.
A must for your library, it only
because patrons will ask for it.

SPORTS ILLUSTRATED. weekly, #53.40.
Time & Life Building, Sl N.
Fairbanka Ct., Chicagoa, Il AO611.
The most popular & baest all-around
gports magazine. Since it is
weekly, the news ia up-to-date.

VOGUE. monthly, @24 .00, Box S201,

Boulder, Ca  8a0322. The fashion
magazine mogt demanded. It no
longer features anly ultra-

sophisticated styles, but has much
that appeals to any woman who is
gtyle-conscious. Also incliudes
lifestyle articles,. If you must
choose just one fashion magazine,
this is it.

Recorded by Susan Richards
Serial Librarian
Briggs Library
Brookings, 3D

FARM POPULATION DROPS

The number of Americans living on farms
dropped lasat year to 5,226,000, the
Census Bureau reporta. That ia a de-
cline of 129,000 from 1985.

The total meana about one American in

46 lives on a farm. The report covers
only the total number of farm residents.
A more delailed study will be issued
latter in the year as a joint effort by
the Censusa Bureau and US5DA,

Iowa Farmer Today, March 7, 1987




RURAL READINGS
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I
Rural Information Connection (RIC) is
a current awareneas publication which
contains briaf degeriptions of
racommnaended worka for amall and rural
librarias, Thisg publication ia
preparead by the Cantral Kanaas
Library Syatem in Great Bend Kansasa
57530, Contact them to be placed on
their mailing liat. They alao would
walcoome vyour list of auggaested
titles,. Thz firat four ()
publications ligted helow are
recomnended in the May iszsue of RIC.

AT THE CROSSROADS

Communicationa Era Taak Force. Box
2240. Wickenburg, Arizona 835358. A
statement of the new reality with an
examination of the directionsa, ideaa,
and modela which can be adopted in
the face of change. (£2.50)

ADAPT 100

Sucoesstful Farming

Locustkt, Des Moinea,

Datalils of one
diversification ideas for
(510,007

magazine. 171s
Towa S03356.
hundred ag

farmars.

RETENTION AND EXPANSION BUSINESS

BUDGETING _MANUAL FOR SMALL PUBLIC
LIBRARIES

This book was written by William
Campbell and iz available <from the
Center for the Study of Rural
Librarianahip and the Small Library
Development Cantar, The book

diascusalions on preparing a
budget and on technigues for
measuring the efficiency or
productivity of library functionas.
The cosgst is $6.95 and may be cordered

includes
library

from Center for the 3tudy of Rural.
Librarianship, Small Library
bevelopment Center, College of

Library Science. Clarion Universasity
ot Pennsylvania, Clarion, PA. 16204

MAKING THE cOOD LIFE: DR. VAL
FARMERS GUIDE TO RURAL LIVING

VISITS: A GUIDE FOR AN EFFECTIVE
ECONOMIC DEVELOPMENT PROGRAM.
Ohio Cooperative Extenailon
2120 Fyffe Road, Columbus,
43210,

A compilation of
inatructions, low-cost
and other “how-to"
(£3.00) ‘

Sarvice.
Ohio

step-by-atep
suggestiona,
information.

HARVESTING HOMETOWN JOBS

National Aagoc. af Towna and
Townahips. 1522 K Street, N. W.
Washington, D.C. 20005. For leaders
in small towna, chaptera introduce
aconomic development, How to organize
and carry out effective job and

revenue generating activities.
(£3.00).
Other titles not 4included in the

Rural Information Connection are:

ia a good buy at 55.45 (54.00 for the
book, 51.45 for tawm and handling?.
The auvthor is a clinical psychologist
from Rapid City, South Dakota who
writes a column on mental health
laspes for 18 midwest rural
newapapers. Makirig The Good Life is
a collection of egsays and
photographas on work, family relations
and the problems and stress of rural

living. For each of the toplics
covaread, Dr. Farmer presents a
problem, discusses it and then
provides practical solutions. His

style is easy te read and gentle, his
gtories  sahort {(the twanty articles
only cover &4 pages) and hizs advice
helpful. To order write: Val Farmer,
W. River Mental Health Center, 350
Elk Street, Rapid City, South Dakota
S7701.
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BOOKMORILE CONFERENCE ROLLS ON
The State Third
Annual Bogkmobile
offer programs on  rural and urban
bookmobile gervice with a focus on
automation. QOther topilecs will include
marketing, manademnent, bookmobile
chaaais deasaign and much more.  The
daevelopment of national bookmobile
standarda/guidel ines will alao be
addresaed by participants at the
conferance,

Library of Ohio’s
Confarence will

will be held in
downtown Columbus, Ohio on June 17-
20th at the Great Southern Hotel,
Regiastration and a reception are on
Wednesday, June 17 from 7:30p.m. -
9:00p.m. The fee ia 50, Participants
are responasible for making their own
hotel reservabions.

The conferanca

Program hightlights include the
following presentationsa: "Reaching
Gut: a Status Report on Outreach
Services Today and the Bookmobile’s
Flace,' YQuazations to Agk Your
Salesgman When Buying a Bookmobile from
Your Lowcal Vendor," "Recycling a Used

Bookmobile," “"State of Automation,"”
and “"How to Juatify the Bookmobile.™

For more information on the above
topics or on the <conference contact
John Philip, State Library of Ohio, &5
South Front 5t., Columbus, Ohio 43266-
0334 or call Gl4/462-7061.

“"PARTNERS IN INFORMATION" is the name
of the Rural Library Service Committee
program. The program will be atthe
American Library Aagoclation
Conference in San Franaiaco from 9-11
a.m. Tueaday, June 30th. The seaaion
will feature a panel of cooperating
library and extension partnera telling
about partnership experiences and
opportunties.

Scheduled Presentora are:
University of

Joanne Smith -

Kentuchky Extension, Lexington, KY

ICLIS Proiject,.
Laramie, WY

Donna Witson -
Univeraity of Wyoming,.

Jamea Grieahop - Univeraity oY
Caltifornia Cooperative Extension,
Davisa, CA

Donna Lzicht - Fremont Publixz
Libhrary, Fremont, HMI

And a representative from the U.S5.

Bepartment of Agriculture Extension
Serviece, Washington, D.C.

CIRCULATION PERIODS STUDRIED <(ITS ABOUT
TIMEt YD '

Notesg on Public Library Research
reported in iits November &, 1986 iasauve
that two waeka is the typical lean

period for libraries in communities
with up to 25,000 people. For larger
communitlies loan periods are ususlly 3
- 4 weeka long.

The Illinois Library Regearch Ceaenter
conducted a study to determine iF
longer loan periods reduced a public
library annual circulation. They

collected information on 765 different
public libraries in Illinois,
Minnesota, Ohigo and Utah. The Center
discovered that increasing the length
af the loan period does not reduce a

public library’sa total annual
circulation. More information on this
gtudy 12 in the TIllinoia Library

Statistical Report No. 23. To obtain
a copy contact the Library Research
Center, University of Illinois
Grabuate School of Library &
Information Science, 410 DXH, 1407
West Gregory Drive, Urbana, Illinois
£1801.

AGRICOLA OFFERED ON COMPACT DISC
AGRICOLA, the computerized databaae of
literature c¢citatione produced by the
National Agricultural Library, is now
available on CDh-ROM (compact disc-read




only memory). AGRICOLA wuasera will
find fhe compact diac version
particularly advantageous where
frequenlt. use of the database ia made

and alao in  remaio apean whera
telecomnunicationg haookupasa are
impractical or impoassible. Thisa
stand-alone syvatem eliminaten the need

for online telecommunication linkadgesg
and compubter-tima usage charges.
Users receive unlimited acceaas for a

firved fea.
{

This technology usea compact diacs,
gimilar to those currently in the
nuaicial record markeat, to store vast
amounta of data in digital form. A 4
/4" diac gan  atore up to 250,000
printed pagus or 250 large booka.

Subsgcriptiona to the CD-ROM versasion of
AGRICOLA ar= available From the
vaendor. A subscription to the current
dise, containing ¢leocge to half a
million citations to publications from
1983 to the preasent, coats 31,730 pex
yezar and includes guarterly updates.

The compact discs run on an IBM PC or
conrpatible with 212KB of memory and a
Ch-ROM disc drive. Disc drives are
avallable from geveral manufacturears
for approximately 27350.

AGRICOL A database has baeen
online and in magnetic tape
The total database
now numbera over 2.5 million records.
NAL ataff and lte cooperatorsa
regularly scan over 5,000 journals for
input on the database.

The
available
form singce 1970.

For further informabtion regarding
subgscriptions contact Christopher
Pooley, SilverPlater Information,
Inc., 37 Walnut Strest, Wellezaley, MA
02181, (6173 239-Q30%. For
infarmation about AGRICOLA contact
Gary McCone, Information System
Divialon, S3th Floaor, NAL Beltaville,

MD 20705 (301) 344-3813.
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gathering data for the preparatiocn of
a union liat of American windmill
manufacturersa’ trade literabare.

This praoject, began sevoral years ago,
hasg resulted in the Accunulation of
annotated bibliographic citations for
ovar 2,500 individual places oF
windmill manufacturers” trade
literature in repositcories in all
areas of the United States and Canada.

there are
ranch-styla

If in vour collectionsa
pleces ot farm- and

windmill trade literature, such aa
trade catalogs, price li=ats,
advertiaing cards, brochures, or
circulars, I would like very much to
include them in  this union list,
Would you please be ac kind as to make
Herox copies of the catalog cards for
these items? If the items are not in
the ordinary card catalog, would it be
poassible for you to photocopy the

title pages, any bibliographic data, &
then to note the total number of pages

in each of the itema? I will gladly
pay for any reasonable vhotocopy
charges,

T. Lindaay Baker, Curator of

Agriculture and Technology,
The Panhandle-Plains,
Museumn, Box 957, W. T.
Canyon, Taxas 72016,

Hiatorical
Station,

SIX PUBLTIC LIBRARIES have been select -
ecd ag demonsbtration sites in the Neb-
rasika Education Information Center
Network being developed by the Neabr-
aalkka Library Commission. The sites
will be Alliance, Weast Point, Broken
Bow, Holdrege, Columbus, and Crete.

Each demonstration site will provide

careaer and education information and

raeferral, and will focuas particularly
on adults seeking supplementary emp-

loyment or changing careers aa a re-

ault af the agricultural economy.

The project {as funded by a grant from
W. K. Kellogg Foundation and will run
through Auguat 1989.




